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A Research Context and Methods

As a consequence of the objectives and the methodology of this research, this review

of the context concentrates on the life-cycle of clothes from purchase to disposal

within the system of clothing of provision as a whole. Its structure broadly mirrors the

structure of each phase of the data gathering, moving through the acquisition, use

anddisp os all phases of consumers6 interaction with

Currency of the issue of sustainable clothing

Concern for the impacts of clothing is visible and since the gathering of data for this

research the issues have appeared quite frequently in the media. For example, a

report by BBC journalist Peter Day, having inspected the social effects of the clothing

supply chain in Bangladesh, made claimsabout consumersé attitudes wl

suggesting that change may be i mminent: iécons
too much to demand to know too much. The tipping point for clothes cannot be far

of f, though, iif the fair trade food people hav
2008b)

In mid 2008 BBC started an online ethical fashion magazine Thread (BBC 2008a),
and the issue has attracted critical attention, for example through a BBC Panorama
report Primark: On the Rack, a BBC3 reality format series Blood Sweat and T-Shirts
and a scheduled Channel 4 programme The Devil Wears Primark.

This concern for the impacts of clothing has existed for some time among some

sections of the population and a range of industry interventions dating back some

years have addressed the issues of clothing sustainability. Since the mid 1990s, a

small segment of the clothing industry has based businesses on ethical principles.

These relatively small-scale operations have seen larger clothing retailers respond

with fair trade or organic cotton products, with one large high street store introducing

a collaborative O0CI| ot thanmajgrchantycthencogagd s c heme wit
consumers to recycle rather than dispose of clothing.

Sustainable clothing and fashion

Concurrently, academic work has identified the many dimensions to the challenge of

improving the social and environmental sustainability of clothing from the perspective

of fashion desi gn.Ec&Ghit (R§O8)PRresantiskhé sptionsaiate n t

face the clothing industry and brings together examples of companies that are

making business opportunities out of ecological concern, along with a review of the

ways in which design can minimise the negative environmental and social impacts of
clothing. Also written from t heusmieablepecti ve of
Fashion and Textiles: Design Journeys (2008) takes a critical view of fashion design

from the perspective of sustainability to create a resource for sustainable innovation.

This concern in the fashion industry builds on campaigning work by NGOs such as

Al am and Hearsoné6és 2006 War on Waeasbf report tha
regul ation and continues to be influential. R
whi ch acknowledge the slippery nature of the
2007 digest from the Editorial Advisory Board of Critical Perspectives on International
Business, which concludes that in the case of clothing answers to the question 6 h o w
cheap is too cheap?6 are a matter of perspect:i

The resource and social consequences of clothing are laid out in a value-neutral way
i n Al | woWadl Dressed @006),sa comprehensive report commissioned by

Biffa, Marks and Spencer and Forum for the Future. This takes a life-cycle approach,
factoring in the social impacts of clothing production, offering an in-depth examination



of the sector and its future sustainability and making recommendations for reducing
environmental impact and promoting social equity.

Work of ambitious scope, such as the Well Dressed report, exists against a
background of focused studies that deal with specific aspects of clothing

sustainability. For example, Kooistra and Termorshuizen6s r evi ew of |
sustainability of cotton production outlines the negative human and ecological effects
of conventional cotton production. Cherrett et al (2005), discussing the potential to
substitute hemp for cotton to supply the UK demand for textiles make the point that at
present levels of consumption, the UK has not sufficient cultivatable land area to do
So.

Clothing acquisition

The reasons why clothes are boughti consumer s 6 orpurchasesi falls n s

into the broader study of shopping and certain concepts from that field of study are
relevant to the work reported here. Woodroffe-Burton et al. (2001) provide a
framework that integrates the different conceptualisations of shopping found in
marketing, consumer research and wider social sciences literature. The concept of
compensatory consumption which Woodroffe and others identify (see also
Woodroffe-Burton 1998) is especially relevant to the purchase of clothes. An
extensive literature attends to the relationship between clothing and self-identity,

iteratu

f

such as Davisdéd Fashion and Il dentity (1992) whi

recently by Kaiser 6s sy nm2003). Entvistled everzienm i
of embodiment and fashion (2003) also touches significantly on identity as does
Woodward (2007) which considers identity in terms of everyday mundane practices

of dressing, and clothing as material culture.

The important role that self identity plays in clothing acquisition was strongly reflected
in the data discussed above and features in recent research into ethical clothing

oni st a

choices. Kim et alds 1999 survey suggested tha

attitudes towards social responsibility in clothing purchase, findings which were
replicated in lwanov et al (2005) and Joergens (2006) who suggest that even when
consumers have a high level of awareness of ethical issues, price, quality and style
have a greater bearing on purchase decisions. Carrigan, Szmigin and Wright (2004)
and Rawwas and Singhapakdi (1998) and Mintel (2008) suggest that this may not
apply to all age groups with older people showing more readiness to reflect their
morals in their purchasing behaviour and younger people less.

The minor role that ethics plays in clothes purchase decisions is confirmed by
Joergens who identifies a complex set of issues relating to style, fit and price that

have a strong impact on purchase and Meyer (2001) who outlines a strategy for
successfully marketing sustainable clothing that emphasises quality and consumer
benefit to consumers. In a US study, Dickson (2005) found that it is only a small
segment of consumers for whom these issues of personal identity and practicality are
outweighed by ethics. Dickson also notes that this fraction is more likely to be female
and suggests that although awareness of
decision making, too much information can be confusing. In another US study, Littrell
et al identify age as another factor that affects motivations to buy ethically. Shaw et

the i s

al 6s 2006 study of ethicahsulmetrisibng nt¢ raoitc @ se %

sweatshop-manufactured clothing and their corresponding behaviour. Telephone
interviews of 262 pre-screened customers who displayed a behavioural intention to
avoid sweatshop clothing found that consumers wish ethical products to be available
on the high street, that they equate fair trade with sweatshop-free production and that
purchase is often made on t he hiabdityis of
important, and price can also be a barrier.

This impression that consumers are constrained by issues of fashion, quality,

6guessw



availability, price and information in their attitudes to the sustainability of their clothing

purchases is confrmedbya Popul us poll on éconcerned consu
focus on clothing retailers (2007). Although a very large majority of consumers
believe retailers are 6not doing enough to tac

they value cheap clothing. While M&S is the retailer they would be most likely to

recommend to others, the second third and fourth most likely out of 10 were budget

retailers and out of six factors affecting choice of retailer price was the most

i mportant, with 6commornmemtal oi swe ad fainfdt ke nasrfi
service and style. This poll also suggests that consumers are a good deal more

concerned with social than environmental sustainability, which is borne out by the

work reported above and appelativslackob deri ve from
knowledge about the environmental impacts of clothing.

Literature relevant to the acquisition of clothes includes work in Social Geography

that inspects the variety of non standard ways that goods are acquired. For example,
GregsonandCrewe 6 s wor k on the car boot sale (1997a
economy including charity shops (Gregson, Crewe and Brooks (2002), and retro

fashion (Crewe and Gregson 2003), which describes a good deal more fluidity in the

meanings of what is fashionable than might be guessed from mainstream fashion.

Use and maintenance

Against the background of very extensive work on product-service systems (see

Mont and Plepys 2003, Roy 2000), which can in principle include home laundry,

Eli zabet h Shoveds2003picneost televard. Fdcusihgo therole

that everyday habits play in sustainability and using home laundry as a key case

study, the work concentrates on the 6énor mal an
provision. She outlines in detail the ways that laundry practices have changed i from

boiling to washing at low temperature i and the interlocking systems that define it at

any historical moment. Among these systems it
social/ moral or der @ are alsh identhieddyf Viezzadi (1998)asu ndr y an
6hygenicity6, in a Eur ope amhissstudy dlsoidenfifiedd o me st i c

that these concepts would necessarily change along with changes to the way clothes

are owned that would alter the system of clothing provision and use. Such concepts

appear clearly in the research reported here a
practices also aligns closely with the objectives of this research in respect of the use

and maintenance of clothes.

The conceptofreducing t he sustainability i mpact of consu
extension6é dates (at Il east) from a 1982 OECD r
Cooperds (2003) research about consumersé expe
longevity of appliances, chairs and footwear has revealed issues about technical and

aesthetic obsolescence. Some of the sustainable clothing literature that takes a

design perspective notes the contribution that clothing repair can make to the

longevity of items, for example Fletcher (2008) and Blanchard (2007), though this is

not treated in great depth. Both these writers spend more time discussing the

possibilities that exist in the reuse of textiles and their reconstruction into new

clothes.

No literature has been identified that discusses the maintenance in the home of
clothes of different fibres.

Sorting and disposal in the home

Attention has also been paid to the circulation of clothes within households, towards
disposal and in the everyday cycle into and out of the wardrobe. Gregson and Beale
(2004) suggest that the absence of mate

rn
t hat there Iis a constant turnover of cl ot

ity w
hes,



pl acesd and items of Owardrobe mattreelr & circul a
The extent to which this disacquisition is to the waste stream or into the informal

clothes exchange economy is not clear, but Gre
in contrast to Oakdene Hollinsdé calcul ation of
tonnage of clothes entering the waste stream which shows an increase in the weight

of the o6national wardrobed of 6kg per person p
Woodwardds et hnographic work (2005) as well as
Although a broad understanding of clothing disposal exists in the literature in terms of

tonnages and flows of waste (Oakdene Hollins 2006) little seems to have been

written about consumersdé engagement with the p
some of the literature on the informal clothes economy impinges on this subject and
Shiptondés study of the domestic processing of
disposal of clothing in its focus on the house as the spatial and temporal setting for

practices of disposal.

The notable exception to this relative | ack of
work in response to the sustainability questions raised by fast fashion (2007). Their

focus-group based study confirmed the impression that consumers are poorly

informed about the sustainability effects of their clothing, along with a sense of

unease with o6fast fashiondéd and a willingness t

Changing practices

Birtwistlebds conclusions ar e bggvogansemersed by an
information their behaviour will change - the paper sketches out a programme of
research to determine what this information should be and how it should be
delivered. The data discussed below suggests that consumers themselves see
information as important in bringing about change in clothing habits. However, there
are very significant elements in the literature that relates to consumer behaviour and
socio-technical systems of provision that raise significant doubts about the provision
of information as the most effective way of bringing about change. For instance,
Carrigan and Atalla (2001) noted that whereas consumers may express a desire to
purchase ethical goods, their behaviour rarely reflects this and price and quality are
more important to many.

Shove (2004) notes that approaches to consumer behaviour change that emphasise

the provision of information assume that consu
makersd who working from rationales determined
alternatives is to think about consumers as driven by values, but as instigators of,

rather than barriers to change. These O6citizen
challenge of bringing about change from the bottom up. She contrasts these two

characterisations of consumers with a third, which sees them as firmly embedded in

socio-technical systems. She notes that each of these ways of understanding

consumers in relation to sustainable behaviour implies different possibilities for

interventionand act i o n . Whereas information may influer
makersodéd to more sustainable behaviour, and eco
consumerso6 will actively participate in develo

only by influencing what istakento be &énor mal 6 through the trans
sociotechnical systems that change will come about at a broad scale. She notes that

her third category implies that a degree of radicality is necessary to alter

unsustainable consumption habits.

It is quite easy to identify relationships between the prevailing system of provision
and barriers to increasing the sustainability of clothing. Waste economy research
(Oakdene Hollins 2006) points to mixed fibres in garments, and in volumes of
discarded clothes as a barrier to the effective technical recycling of fibres. These
facts impinge on the practical matter of clothing design as well as the system of



recovering discarded c¢clothing, in both of whic
important. Consumers expectations about clothing relate in turn so closely to the

playing out of self-identity through everyday habits, as identified in Davis (1992),

Kaiser (2003) and Woodward (2007), that any changes in the system of provision are

likely to imply changes in these expectations. Design can play a part here through its

recursive relationship to systems of provision i both responding to and contributing

to them. As Hiort et al 1997 have noted, clothing design and certification may be

strategies to br i ngngrboh affdetmathbe systenh af @avisiand c¢c | ot h
The research reported below confirms that cons
follow the routines that Birtwistle (2007) and are influenced by a lack of

understanding of the sources of clothing and their environmental consequences as

well as an assumption that second hand/ waste clothing has no value. These habits

depend also on the design of systems for collection and on the design of clothing

working together with 6conceaeapgt raferdl  &rhloiviee 29



A.1 Methods and Methodology

Alongside a literature review, the data gathering had three phases:

Phase One: Focus Groups

This phase of the data gathering consisted of 9 focus groups with 99 participants in
three locations in St Albans, Manchester and Nottingham.

Phase Two: Diary Task and Wardrobe Audit

This phase consisted of a home task undertaken by 29 of the focus group
participants, which included a diary of their clothing maintenance and a reflection on
a selection of their garments.

Phase Three: Deliberative Workshops

The final phase of data gathering consisted of three follow-up workshops with the
Phase 2 participants, in which they discussed the impact of the information gained in
Phase 1 on their clothing habits and their views on appropriate actions to tackle the
issues raised.

Phase 1 - Focus Groups: participant information

The breakdown of focus group participants in the study as a whole was as follows:

Segment S1 S2 S3 S4 S5 S6 S7
13 11 19 12 17 14 13
Age 18-25 26-45 46-65
26 45 28
Gender M F
57 42

The breakdown of focus group participants in the study by location was as follows:
Nottingham groups:

Segment S1 S2 S3 S4 S5 S6 S7
5 5 7 3 3 4 3
Age 18-25 26-45 46-65
10 15 5
Gender M F
9 21
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St Albans groups:

Segment S1 S2 S3 S4 S5 S6 S7
4 3 6 5 7 5 4
Age 18-25 26-45 46-65
7 14 12
Gender M F
17 17
Manchester groups:
Segment S1 S2 S3 S4 S5 S6 S7
4 3 6 4 7 5 6
Age 18-25 26-45 46-65
8 15 12
Gender M F
17 17

Participant information by segment and gender:

Segment 1 7F 6M
Segment 2 8F 2M
Segment 3 12F 6M
Segment 4 9F 3M
Segment 5 7F 10M
Segment 6 8F 5M
Segment 7 6F 7M
Total N=99

Focus group topic guide

The key feature of the topic guide, reproduced below, is that it took the participants
from their 6énapved state of knowl edge
state of having some basic knowledge of the social and environmental consequences
of clothing consumption. By the end of the focus groups the participants were able to
make some judgements about how they might change their behaviour.

about t h

The topic guide divided the focus groups into four parts as follows.

i. Gauging the participantsd existing aspiratio
clothing
i. Gauging the participantsd spontaneous under s

iii. Introducing information about the sustainability impacts of clothing using prompt
cards and video

iv. Hearing the participantso6 initial
likely influence on their behaviour.

I'n the first two parts of the focus
subject; in Part i about clothing in general and in Part ii about clothing and

responses

groups, pa
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sustainability. Part iii provided the participants with information about economic,
environmental and social sustainability issues in relation to clothing through a set of
prompt cards and clothing samples and Part iv raised questions about to how these
issues might be addressed through action by consumers, government, NGOs and
industry.

Focus group Part i (see topic guide below)

Participants were invited to express their vie
followed by a discussion of the factors that affect their purchases of clothing,
including the sources of information that they use and when (or whether) they plan
their purchases. This section ended with an exploration of their engagement with the
informal clothes exchange economy. The next section concentrated on clothing
maintenance, starting with the participants explaining their typical laundry routine,
including washing frequency, sorting, washing temperature and drying method before
moving on to clothes maintenance. The next section covered clothes repair and the
discussion then moved on to cover how long clothes last, which made relationships
back to the process of acquisition and led on to a discussion of how participants
dispose of clothes once no longer wanted.

Focus group Part ii

After a short break, participants were asked t
specifically in terms of sustainability. They were not at this point given a definition of

sustainability, and whereas they were very forthcoming in Stage 1, their overall level

of knowledge of the sustainability impacts of clothing and interventions to address

them was demonstrated by the fact that they had little to say at this point.

Focus group Part iii

The participants were then offered a definition of sustainability and shown a short
BBC video featuring designer Katherine Hamnett about some of the impacts of cotton
production®. They were next split into four groups and each then spent some time
considering information on one of four prompt cards (see below) covering laundry,
ethical sourcing, reusing and recycling, and clothing longevity, along with an
appropriate set of clothing samples.

Focus group Part iv

The small groups each reported back on their discussion and the session closed with
guestions about whether (or how) they would be prepared to change their behaviour
in the acquisition, use or disposal of clothing.

Phase 27 Diary Task and Wardrobe Audit (diary and wardrobe pack below)

Just under a half of the participants, a total of 48, were invited to participate in the
further phases of the research and sent a diary / reflection pack to complete before
returning for a further workshop approximately ten days later Of these participants
29 completed the task and attended the next phase of the research. The pack
consisted of a clothing diary and a set of o6wa
appendix F). The diary logged clothing-related activities (laundry, maintenance,
acquisition and disposal) and included opportunities to reflect on the relationship of
the actions recorded to the issues introduced in the focus groups. The wardrobe
audit cards invited participants to reflect on three items from their wardrobe that have
different purposes, leisure, work and special occasions, and to say if they had
changed their mind about any of them since doing the exercise.

Phase 317 Workshops (workshop guide below)

! http://search.bbc.co.uk/cgi-bin/search/results.pl?scope=all&edition=d&tab=all&recipe=all&g=hamnett
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The audit participants were also invited to attend a follow-up workshop and 29 did so.

At this workshop t he pdocusddontheassuesdybeimgt t ent i on w
given some more specific information about the social sustainability impact of

clothing, through a film supplied by the Environmental Justice Foundation on cotton

production in Uzbekistan (see http://www.ejfoundation.org/page85.html) as well as a

presentation that outlined case studies of the resource consequences of two

garments taken from Allwood et al (2006) (See Appendix G).

To confirm their full understanding of the issues, the participants were then invited to

identify the range of ways in which consumer so
sustainability impacts of clothing, under four headings: Obtaining clothes; Cleaning

clothes; Maintaining clothes; Clothing disposal.

The participants were next divided into three groups, comprising Segments 1, 3 and

4, Segments 2 and 5, and Segments 6 and 7, bas
(2007: 10), to review the ways their households might reduce the sustainability

impacts of their clothing acquisition, maintenance and disposal, concentrating on

opportunities for and barriers to change. Finally, the participants were asked to reflect

on their deliberations and to rank five possible stimuli to behaviour change.

Focus Group Coding procedure

The data analysis of Phase One was undertaken using Nvivo qualitative data
analysis software to organise segments of text that indicate the existence of
operative categories in the data and to draw out relationships between them. The
coding scheme was derived from the theoretical categories extant in the literature
and the topic guide and was progressively supplemented by the categories that
emerged from the data to reach the form reproduced below. This divides the codes
i nt o a s etegores thabdonat leade a Gamily relationship to the others and
groups of Otreed categories. Here the concepts
Disposal and Sustainability. Some further codes were developed in the process of
analysis, for instance the codes for references to the clothing samples from
participating stakeholder companies which are using reused and recycled fibre.

Because the Phase Two data was structured by the tasks given it was analysed
through this framework, supplemented by the emergent categories from Phase One.

13
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B Segmentation and Participant Screening

B.1 Segmentation model

The participants were screened using Defrabs E
(2008). This divides the population into 7 categories related to their environmental
behaviour. The segments and their proportion of the total population are as follows:

Positive Greens 18%
Waste Watchers 12%
Concerned Consumers 14%
Sideline Supporters 14%
Cautious Participants 14%
Stalled Starters 10%
Honestly Disengaged 18%

The following narrative indicates the characteristics of members of each segment
(Defra 2008).

Segment 1: OPositive greensbd
il think we need to do some things differently
what | can and | feel bad about the restao

This group assess themselves as acting in more environmentally friendly ways than
any other segment does. Additionally, they are the most likely group to want to live a
more environmentally friendly life than they currently do. Members of this group
consistently hold the most positive pro-environmental attitudes and beliefs; they
believe that we are reaching the planetés natu
is pressing. They believe that humans are largely responsible for the environmental
damage and it is up to individuals to adapt their behaviour to address this. While they
are likely to be doing most to reduce their impact on the environment, there is scope
for them to do more, particularly with their travel behaviours. They are most likely to
have undertaken behaviours in the home including saving energy and water, and
they are the heaviest recyclers. They are also most likely to buy ethical and local
products including local food and fair trade. They have pro-environmental attitudes to
travel yet, for example, their dependency on cars is only just below average.

They are the least motivated by saving money (and by far the most willing to pay
more for environmentally friendly products), keen to avoid waste, and the most likely
to feel guilty about harming the environment. They are the least likely to cite generic
barriers to being more environmentally friendly (whether effort, the difficulty of
changing habits or the | evel of othef¥sd action
reported knowledge about environmental terms, although still around a half know
little or nothing about carbon footprints and offsetting. They are also most likely to
want more information on what they can do. They are most likely to seek to influence
friends, family and the workplace to be more environmentally friendly. They are most
likely to be involved in environmental and community organisations, although still at
low levels (e.g. fewer than one in ten are members of Greenpeace or Friends of the
Earth).

They are the most likely by far to be in AB socioeconomic groups (SEGs) and have
the highest levels with household incomes of £40k and over per annum. They are the
most likely to have a degree, and to read The Guardian, Independent or Times. Their

14



profile is biased towards middle age (41-64), and owner-occupancy.
Segment 2wabdWhetrasd

ifoWaste not, want notdéd thatds i mportant, you s
youdre doing and usingo

This group is doing more than any other (except group 1) to help the environment.
However this behaviour is driven by an urge to avoid waste rather than seeking to
reduce their environmental impact. Members of this group are as likely as group 1 to
rate their behaviour as environmentally friendly. Nearly three quarters are content
with what they are currently doing to help the environment - whereas three quarters
of group 1 would like to do more. Their ecological worldview tends to be slightly
more pro-environmental than the average, but they are also more likely than average
to be sceptical about the scale and urgency of environmental problems. They are
very concerned about changes to the UK countryside and loss of biodiversity (second
only to group 1).

They say that the environment is a high priority for them, yet they are the second
least likely group (after group 7) to feel guilty about their environmental impacts and
they do not s h-anvionngemtaattipuded td savep Their current
behaviours focus on those in the home (including saving energy and water), using a
more fuel efficient car and purchasing ethical and local/national products. They are
very committed recyclers, indeed they are most likely to volunteer that they cannot
recycle any more as they already recycle as much as they can. There is a middle age
and older age bias. One third are aged 65 and over (nearly twice as likely as
average), while less than a quarter are 40 and under (half as likely as average). One
third are retired, and many are on low incomes (two fifths on £20k per annum or
less). Over half own their homes outright and they are the most likely to read the
Daily Mail or Telegraph.

Segment 3: O6Concerned consumer so
il think | do more than a | ot of people. Stil]l
that hard to give up. . whskttingwouldonalde cheféel , s o car b

bettero

This group hold broadly pro-environmental beliefs, although with less conviction than

groups 1 and 2. Members of this group are particularly sympathetic to the concept of

6climate changed, ac kimpastlaradegingriagingtadti@aias per sonal
important. Conversely, they show the strongest rejection of any group of the idea that

we are reaching our limits to growth and they also doubt that an ecological crisis is

imminent. They rate themselves as environmentally friendly in their behaviours and

two thirds of the group claim they would like to do more.

Their current behaviours focus on environmental behaviours in the home including
saving energy and water (these behaviours are similar to group 5), and some
purchasing behaviours; both of which they undertake at above average levels. In
terms of travel, this group have greener attitudes to travel than most. However, their
levels of dependence on the car remain average, while they take the most flights per
year of any segment. There is little stopping them being more environmentally
friendly, as they are less likely than average to cite general barriers to pro-
environmental behaviour, such as money-saving, inconvenience, and others not
taking action. There is also some guilt about harming the environment and pro-
environmental behaviours seem to fit with their self-identity. They may like to think
that they are doing more than they are.

One third are aged 30-40, and there are the lowest levels aged 65 and over. There is
a slight bias towards ABC1 SEG. One third have household incomes of £40k and

15



above per annum and, notably, this includes the highest level of all groups with
household incomes of £60k and above (nearly one fifth of the group). They are the
most likely to be owner-occupiers with a mortgage, and the most likely to have
dependent children (along with group 5). They are the second most likely to have a
degree.

Segment 4: O0Sideline supporterso

il think climate change i s a anégt ptrhoibndke mmu colr u
about how much water or electricity | use, and | forget to turn things off.. 1 6 d
|l i ke to do a bit morebo

This group has a generally pro-environmental worldview, although these beliefs are
held relatively weakly across the board. Members of this group are second only to
group 1 in anticipating an imminent crisis; however they are more likely to think that
humans (possibly other people) will find the solution. Their green beliefs have not
translated to their behaviours 1 this is the group where the attitude action gap is most
evident. They are much more likely than the first three groups to say they have not
thought about doing particular behaviours. However, low knowledge is also a barrier
(for example, roughly two thirds say they know nothing about carbon footprints or
offsetting).

Their current behaviours are | ess 6greend6 than
pro-environmental behaviours including habitual behaviours in the home, though
there are | ower | evelasnts ayoi ndgo 6t hsapte cti hfei yc dbdechnadvti

groups 6 and 7. They have the second highest level of car ownership and at the
same time, they show the strongest dislike of any group for getting on the bus. Most
say they are doing one or two things to help the environment and would like to do
more.

They acknowledge a range of barriers more readily than group 3, such as the need to
fit with their current lifestyle and the difficulty in changing habits; they are more likely
to feel guilty about harming the environment (with group 5). They recognise the
environmental issues, are willing to learn and do more i they appear receptive
though are unlikely to be proactive in acquiring information or adapting their
behaviours. Members of this group span all ages, although under 30s are over-
represented. They have average levels of household income, but with a bias towards
C2DE SEGs. They are more likely than average to read the Daily Mail or the Sun,
and fewer than average are educated to degree level.

Segment 5: 6 Caiupgdmtusd part.i

il do a couple of things to help the environme
as long as | saw others wereo

This groupébés environmental worldview is close

members of this group tend to agree there is a pressing crisis, and that there are

limits to growth. They are pessimistic about our ability to tackle climate change, but

recognise their impacts. Their current behaviours focus on those in the home,

including habitual behaviours saving energy and water. This group are quicker to

say that our efforts can be negated by other individuals and countries (than groups 1,

3 and 4); othersodé |l evels of action are key to
sense of popular momentum may be required.

They report more barriers to pro-environmental behaviour than groups 1 and 3,
including the need to fit with current lifestyle and difficulty in changing their habits and
they are more likely to feel guilty about harming the environment (with group 4).

They tend to have green travel attitudes, and are particularly keen on travellers
paying for the environmental damage they cause (second to group 1 in this area).
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Environmentally friendly behaviours are not a natural fit with their self-identity 7 with
levels feeling they would be embarrassed to be green higher than groups 1-4. Half
this group report doing only a few things or nothing pro-environmental, but three
guarters say they would like to do more 1 the second highest proportion after group
1. This group has a younger than average age profile, with one quarter 30 and under,
and nearly as few aged 65 and over as group 3. Equal with group 3, members of this
group are the most likely to have dependent children, however they are slightly more
likely to be renting than group 3. They are the third most likely to have a degree, after
groups 1 and 3.

Segment 6: OStalled startersbd
il dondédt know much about climate change.
transport. .1 6d |ike a car thougho

This group present somewhat confused environmental views. Mostly the views are
strongly negative: members of this group have the highest level saying climate
change is too far in the future to worry about and, with group 7, the highest levels
believing that the environmental crisis has been exaggerated (about half). However
they are also the most likely (with group 1) to agree that there are limits to growth
and that humans are damaging nature; if the group genuinely holds these views, they
appear not to want to act on them.

They have the lowest levels of knowledge about environmental terms: only just over
a third know more than a little about climate change, and nearly three quarters know
nothing about carbon footprints. They are most likely to say that their behaviour does
not contribute to climate change, and that the environment is a low priority for them
personally. Their life may have a relatively low impact on the environment for other
reasons, such as financial constraints; though they are less likely to focus on thinking
about the levels of energy and water they use in the home or generally undertake the
smaller positive habitual behaviours. They currently choose not to do many pro-
environmental behaviours beyond recycling (and have the lowest levels doing this
with group 7). In keeping with their likely low impacts, they are the least frequent
flying of all groups, and the least likely to own a car. Nonetheless in both cases a
higher proportion of this group does not want to reduce their use of cars and planes
than the proportion that has already done so.

They have a lot of serious life priorities to address before they consider the
environment. They mention lots of barriers i they are the most likely to cite
convenience, di fficulty, cost i ssrues,
behaviours to fit with their lifestyle. They are the most likely to see being green as

embarrassing, while the majority of the

lifestyle. One sixth of this group (the highest of any) say they are doing nothing to
help the environment; yet despite their low levels of pro-environmental behaviour,
two thirds say they are happy with what they are doing and they do not want to do
more.

They have the lowest social profile of any group (nearly half are DE SEGSs), and the
lowest levels of income (nearly half are on less than £20k). They tend to be younger
or older, with middle aged people under-represented, and the group includes more
BMEs than average. They have the lowest levels of qualifications of any group (half
have none), and are the most likely not to be working. They are the most likely group
to read the Sun, Mirror and News of the World.

Segment 7: O6Honestly disengaged®d

iMaybe t
|

h
t o me, D
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This groupbés ecological worldview is predomina

concern. However members of this group are also sceptical about the current
environmental threat (half think it has been exaggerated). They are nearly as likely as
group 6 to deny that their behaviour contributes to climate change and more likely
than most to think the problem will be solved without people needing to make
changes to their lifestyles.

They do not see t hneanysvay, alttewgh they wobld moe e n 6
particularly care if others saw them as such (albeit that this is unlikely). It is not their
scepticism or sense of indifference about environmental issues which sets them
apart from others. On each of the main environmental issues, roughly a third of this
group (far more than any other) does not express an opinion one way or the other. It
seems that debates about the environment and climate change do not touch their
lives. This group rate themselves as having the lowest levels of pro-environmental
activity: more than half do little or nothing. This seems an honest assessment, as
they report doing very little to help the environment beyond recycling (and have the
lowest levels doing this with group 6). Fewer than a fifth have tried reducing their car
use or the number of flights they take.

Of all groups, they have the highest level saying they are happy with what they are
doing, and they do not want to do more to help the environment (three quarters say
s0). In stark contrast to group 6, they are the least likely to want more information
about what they could do (group 6 are the most likely to say they do). They do not
seek excuses for their lifestyles; they are only slightly more likely than average to say
that it is too much effort or too hard to find the time. They are more likely to say that
they find it difficult to change their habits or that it needs to fit with their lifestyle
(though this is similar to groups such as 4 and 5 and nowhere near the same level as
cluster 6). They are more likely to think it is not worth acting if others do not, though
they are less likely to say they would do more if government did more. Notably they
are the least likely to feel guilty about harming the environment.

While the group spans all ages, under 30s are over-represented (comprising more
than a quarter). In terms of social grade members of this group are slightly more
C12DE SEGs, with ABs under-represented; income levels are also slightly below
average. Similarly, slightly fewer than average of this group have degrees. They are
more likely than average to be working full-time, to be renting, and to read the Sun,
News of the World and the Star.
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B.2 Focus group participant screening questionnaire

Recruitment Questionnad€lahing Research

Hell o my name is éé. .. I work for a research a
currently conducting some research in the area and | would like to invite you to take
part; do you have 2 minutes for me to explain what the research is about?

Yes A CONTINUE
No A CLOSE

We are looking for people to take part in some important research about clothes i
shopping for clothes, washing clothes i everything to do with clothes. It would involve
a two-hour evening discussion group with 9 other people for which we would give you
£50 as a thank you for your time and participation. We would then ask half the people
who attended to undertake a short homework task at home, and come along to a
second 2 hour discussion a week or so later. If you were asked to undertake the
homework and the second group we would thank you with another £50 for your help.

You dono6t have t o beweaaresimptypoeking for paopleovhoot hi ng
are prepared to come along and have their say. Does this sound like something you
would be interested in?

Yes CONTINUE
No CLOSE

We need to speak to a range of people so | would like to ask you a few questions:

Q1 Have you or any member of your family or close friends been employed in
any of the following occupations?

Advertising

Market Research

Marketing

Public Relations/Media A CLOSE

Journalism

Environmental organisations

Government

| N O O Ml W N|

None of these A CONTINUE

Q2 And have you taken part in any research discussion groups or depth
interviews before?

Yes 1 A Goto S3
No 2 A Goto Q6

Q3 Have you been to a research discussion groups or depth interview in the last
12 months?
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Yes 1 A CLOSE
No 2 A Goto S4

Q4 How many discussion groups or depth interviews have you been to in the last
2 years?

One 1 A Goto S5

Two or more 2 A CLOSE

Q5 What was the discussion topic?

If on environment issues of any sort then CLOSE

CLASSIFICATION SECTION

As | need to interview a cross section of people, could you please answer a few
guestions about yourself?

Q6 Record gender (DO NOT READ OUT)
Male

Female
RECRUIT A SPREAD IN EACH GROUP

Q7 How old were you last birthday?
Under 18 1 A CLOSE
18-24 2
25-29 3
30-34 4
35-39 5
39-44 6
45-49 7
50-54 8
9

55 or over

RECRUIT A SPREAD IN EACH GROUP WITH AT LEAST 2 OVER 55s
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Q8 Which of the following best describes your ethnic background?

White British

White Irish

Any other white background

Mixed - White and Black Caribbean
Mixed - White and Black African
Mixed - White and Asian

Any other mixed background

Chinese

RECRUIT A SPREAD IN EACH GROUP

Q9 And what is your occupation?
CODE WORKING STATUS:
Working full time (30+ hours)

Working part time (8-29 hours)
Non working

Indian

Pakistani

Bangladeshi

Any other Asian Background
Caribbean

African

Any other Black background

Any other background not listed
(please write in below)

Q10 And what is the occupation of the Chief Income Earner in your household?

PLEASE MAKE SURE YOU GET ENOUGH INFORMATION TO CODE SOCIAL

GRADE.

Relevant qualifications:

How many people responsible for:

CODE SOCIAL GRADE:
A 1

B
C1
Cc2
D
E

o 0o~ W DN
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RECRUIT A SPREAD IN EACH GROUP
ATTITUDES

Q11

Il 6m going to

How often do you purchase clothing for yourself?

Once a month or more often
Once a month

At least 4 times a year

At least 2 times a year

Only once a year
Less than once a year

Someone else normally buys clothing for me

read you

1 CONTINUE
2 CONTINUE
3 CONTINUE
4 CONTINUE
5 CLOSE
6 CLOSE
7 CLOSE

s ome&know if y@ou wouldetand te ;

strongly agree, agree, neither agree nor disagree, disagree or strongly disagree with
each of them.

I normally choose my own clothing

| follow fashion

Disagree

Strongly disagree

Strongly agree CONTINUE
Agree CONTINUE
Neither agree nor disagree CONTINUE
Disagree CLOSE
Strongly disagree CLOSE
Strongly agree

Agree

Neither agree nor disagree A CONTINUE

I decide on clothing purchases from reading magazines

Strongly agree

Agree

Neither agree nor disagree

Disagree

Strongly disagree

A CONTINUE
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Ql2 Wedre trying to get people with a
could you tell me if you would tend to strongly agree, agree, neither agree nor
disagree, disagree or strongly disagree with each of these statements.
Environmental issues are a low priority for me compared to other things in my life
Strongly agree
Agree A GOTOg
Neither agree nor disagree
Disagree
Strongly disagree A CONTINUE
For the sake of the environment, car users should pay higher taxes
Strongly agree
A Positive Green
Agree
Neither agree nor disagree
: A CONTINUE
Disagree
Strongly disagree
| sometimes feel guilty about doing things that harm the environment
Strongly agree
A Concerned Consumer
Agree
Neither agree nor disagree
. A Waste Watchers
Disagree
Strongly disagree
I dondt pay much attention to the amount
Strongly agree A CONTINUE
Agree
Neither agree nor disagree
Disagree A Cautious Participants
Strongly disagree
ltds not worth me doing things to help t
Strongly agree A CONTINUE

Agree

Neither agree nor disagree

A Sideline Supporters
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Disagree

Strongly disagree

If things continue on their current course, we will soon experience a major

environmental disaster

Strongly agree

A Stalled Starters

Agree

Neither agree nor disagree

Disagree

A Honestly Disengaged

Strongly disagree

Code respondent segment

Positive Greens

A Ask Positive Greens section Page 6

Waste Watchers

A Ask Waste Watchers section Page 7

Concerned Consumers

A Ask Concerned Consumers section Page 8

Sideline Supporters

A Ask Sideline Supporters section Page 9

Cautious Participants

A Ask Cautious Participants section Page 10

Stalled Starters

A Ask Stalled Starters section Page 11

Honestly Disengaged

N O O B W N P

A Ask Honestly Disengaged section Page 12
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Positive Greens i Must code highlighted answers for 6 questions

AGREE AGREE NEITHER DISAGREE | DISAGREE
STRONGLY AGREE NOR STRONGL
DISAGREE Y
I donot pay'much att1 > 3 4 5
of water and energy | use in my home
If things continue on their current course,
we will soon experience a major 1 2 3 4 5
environmental disaster
It is only worth doing environmentally 1 > 3 4 5
friendly things if they save you money
I wquld like to do a lot more to help the 1 2 3 4 5
environment
We are close to the limit of the number of
1 2 3 4 5
people the earth can support
Theso-cal | ed éenvironm1 5 3 4 5
humanity has been greatly exaggerated
| sometimes feel guilty about doing things
: 1 2 3 4 5
that harm the environment
Ito_s not woth me dc1 2 3 4 5
environment if other
I dondét know much tatl 5 3 4 5

or carbon offsetting

Q13 Which of the following sets of statements most reflects your own beliefs? You
may not agree with all the statements in a box exactly, but pick the one which fits
closest overall.

PLEASE USE PARTICIPANT CARD AT THIS POINT

| think we need to do more things differently to tackle climate change. | do what | ¢ Positive

about the rest. Greens
OWaste nothatw@asnti mpanrmt ant . You shoul d
using.

| thnk 1 do more than many people to be environmentally friendly, but I think it woulg
up some things, like flying.

| think climate change is a big problem for us but | can forget to keep an eye on ho
electricity | use.

Ilwold | i ke to do more to help the envi

|l 6d |li ke to do a bit more to help the
change too.

I donét know much about cl i nmastha a aritrigy fog
compared with other things in my life.

Maybe theredll be an environmental 6 di

living my life the way | want to.
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Waste Watchers i Must code highlighted answers for 5 questions

AGREE AGREE NEITHER DISAGREE | DISAGREE
STRONGLY AGREE NOR STRONGL
DISAGREE Y
I donot pay'much att1 > 3 4 5
of water and energy | use in my home
If things continue on their current course,
we will soon experience a major 1 2 3 4 5
environmental disaster
It is only worth doing environmentally 1 > 3 4 5
friendly things if they save you money
I wquld like to do a lot more to help the 1 2 3 4 5
environment
We are close to the limit of the number of
1 2 3 4 5
people the earth can support
Theso-cal | ed éenvironm1 5 3 4 5
humanity has been greatly exaggerated
Ito_s not woth me dc1 2 3 4 5
environment if other
I donét know much al1 2 3 4 5
or carbon offsetting
Q13 Which of the following sets of statements most reflects your own beliefs? You
may not agree with all the statements in a box exactly, but pick the one which fits
closest overall.
PLEASE USE PARTICIPANT CARD AT THIS POINT
| think weaed to do more things differently to tackle climate change. | do what | can
about the rest.
OWaste nothatwasnti mpart ant . You shoul df Waste
using. Watchers

| think | do more thmany people to be environmentally friendly, but | think it would be
up some things, like flying.

| think climate change is a big problem for us but | can forget to keep an eye on ho
electricity | use.

| would liketodombre hel p the environment but |

|l 6d |li ke to do a bit more to help the
change too.

I donét know much about <cl i mate c #hfarnmg
compared with other things in my life.

Maybe theredll be an environmental 6 di

living my life the way | want to.

Concerned Consumers i Must code highlighted answers for 5 questions
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AGREE AGREE NEITHER DISAGREE | DISAGREE
STRONGLY AGREE NOR STRONGL
DISAGREE Y
I donét pay_much attl 5 3 4 5
of water and energy | use in my home
If things continue on their current course,
we will soon experience a major 1 2 3 4 5
environmental disaster
It is only worth doing environmentally
. X . 1 2 3 4 5
friendly things if they save you money
| unld like to do a lot more to help the 1 > 3 4 5
environment
We are close to the limit of the number of
1 2 3 4 5
people the earth can support
Thesocal | ed c’>environm1 5 3 4 5
humanity has been greatly exaggerated
Ito_s not WOFFh me dc1 2 3 4 5
environment i f ot her
| donot know much aklq 2 3 4 5

or carbon offsetting

Q13 Which of the following sets of statements most reflects your own beliefs? You
may not agree with all the statements in a box exactly, but pick the one which fits
closest overall.

PLEASE USE PARTICIPANT CARD AT THIS POINT

| think we need to do ntioiregs differently to tackle climate change. | do what | can ar
about the rest.

OWaste nothatwasnti mpart ant . You shoul d
using.

| think | do more than many people to be enwligrfmeardly, but | think it would be hard) Concerned
up some things, like flying. Consumers

| think climate change is a big problem for us but | can forget to keep an eye on ho
electricity | use.

| would liketodomoretohedgpt envi r onment but | 6m not

|l 6d |li ke to do a bit more to help the
change too.

I dondédt know much about <climate chang
compared with other things in my life.

Maybe theredoll be an environmentadal 6 di

living my life the way | want to.
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Sideline Supporters i Must code highlighted answers for 5 questions

AGREE AGREE | NEITHER DISAGREE | DISAGREE
STRONGLY AGREE NOR STRONGL
DISAGREE Y
If things continue on their current course,
we will soon experience a major 1 2 3 4 5
environmental disaster
It is only worth doing environmentally
. . . 1 2 3 4 5
friendly things if they save you money
I wquld like to do a lot more to help the 1 5 3 4 5
environment
We are close to the limit of the number of
1 2 3 4 5
people the earth can support
Theso-cal | ed éenvironm1 5 3 4 5
humanity has been greatly exaggerated
| sometimes feel guilty about doing things
7 1 2 3 4 5
that harm the environment
I dondét know much alq 2 3 4 5
or carbon offsetting
For the sake of the environment, car
. 1 2 3 4 5
users should pay higher taxes
Q13 Which of the following sets of statements most reflects your own beliefs? You
may not agree with all the statements in a box exactly, but pick the one which fits
closest overall.
PLEASE USE PARTICIPANT CARD AT THIS POINT
| think we need to do more things differently ¢bntedklehange. | do what | can and | f
about the rest.
OWaste nothatw@snti mmpardt ant You shoul d
using.
| think | do more than many people to be environmentally friendlyybuld bieifiaid to g
up some things, like flying.
| think climate change is a big problem for us but | can forget to keep an eye on ho| Sideline
electricity | use. Supporters
Il would |Ii ke to do more to help the e
|l 6d |li ke to do a bit more to help the
change too.
I dondédt know much about <climate chang
compared with other thingsyitife.
Maybe theredll be an environmental 6 di

living my life the way | want to.
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Cautious Participants i Must code highlighted answers for 6 questions

AGREE AGREE NEITHER DISAGREE | DISAGREE
STRONGLY AGREE NOR STRONGL
DISAGREE Y
If things continue on their current course,
we will soon experience a major 1 2 3 4 5
environmental disaster
It is only worth doing environmentally
. . . 1 2 3 4 5
friendly things if they save you money
I unld like to do a lot more to help the 1 2 3 4 5
environment
We are close to the limit of the number of
1 2 3 4 5
people the earth can support
Theso-cal | ed éenvironm1 5 3 4 5
humanity has been greatly exaggerated
| sometimes feel guilty about doing things
? 1 2 3 4 5
that harm the environment
Ito_s not woth me dc1 2 3 4 5
environment if other
I donét know much alj 2 3 4 5
or carbon offsetting
For the sake of the environment, car
. 1 2 3 4 5
users should pay higher taxes
Q13 Which of the following sets of statements most reflects your own beliefs? You
may not agree with all the statements in a box exactly, but pick the one which fits
closest overall.
PLEASE USE PARTICIPANT CARD AT THIS POINT
| think we need to do more things differently to tackle climate change. | do what | ¢
about the rest.
OWaste nothatwasnti mpart ant . You shoul d
using.
| think | do mattean many people to be environmentally friendly, but | think it would b
up some things, like flying.
| think climate change is a big problem for us but | can forget to keep an eye on ho
electricity | use.
Iwould liketodoor e t o help the environment buy
Il 6d |i ke to do a bit more to hel p t hegCautous

change too.

Participants

I donét know much about envitonnrast ts aot aphiaity f
compared with other things in my life.

Maybe theredll be an environmental 6 di

living my life the way | want to.
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Stalled Starters i mMust code highlighted answers for 4 questions

AGREE AGREE NEITHER DISAGREE | DISAGREE
STRONGLY AGREE NOR STRONGL
DISAGREE Y
It is only worth doing environmentally
. X . 1 2 3 4 5
friendly things if they save you money
I wquld like to do a lot more to help the 1 5 3 4 5
environment
We are close to the limit of the number of
1 2 3 4 5
people the earth can support
Theso-cal |l ed d6environm
. 1 2 3 4 5
humanity has been greatly exaggerated
| sometimes feel guilty about doing things
: 1 2 3 4 5
that harm the environment
ldondt know much aboulj 2 3 4 5
or carbon offsetting
For the sake of the environment, car
. 1 2 3 4 5
users should pay higher taxes

Q13 Which of the following sets of statements most reflects your own beliefs? You

may not agree with all the statements in a box exactly, but pick the one which fits
closest overall.

PLEASE USE PARTICIPANT CARD AT THIS POINT

| think we need to do more things differently to tackle climate change. | do what | ¢
about the rest.

O0Wast entn ortdptadw@s | mportant . You shoul d
using.

| think I do more than many people to be environmentally friendly, but | think it woul
up some things, like flying.

| think climate change Bg problem for us but | can forget to keep an eye on how m
electricity | use.

|l would |Ii ke to do more to help the e

|l 6d | i ke to do a bit more to hetagkle tliiad
change too.

|l dondét know much about <cl i mate c¢hangd Staled
compared with other things in my life. Starters

Maybe theredll be an envi r ofereneentd rael 6 di

living my life the way | want to.
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Honestly Disengaged i Must code highlighted answers for 4 questions

AGREE AGREE NEITHER DISAGREE | DISAGREE
STRONGLY AGREE NOR STRONGL
DISAGREE Y
It is only worth doing environmentally 1 > 3 4 5
friendly things if they save you money
I wquld like to do a lot more to help the 1 5 3 4 5
environment
We are close to the limit of the number of
1 2 3 4 5
people the earth can support
Theso-cal | ed éenvironm1 5 3 4 5
humanity has been greatly exaggerated
| sometimes feel guilty about doing things 1 2 3 4 5
that harm the environment
I donét know much alfj 2 3 4 5
or carbon offsetting
For the sake of the environment, car
. 1 2 3 4 5
users should pay higher taxes
Q13 Which of the following sets of statements most reflects your own beliefs? You
may not agree with all the statements in a box exactly, but pick the one which fits
closest overall.
PLEASE USE PARTICIPANT CARD AT THIS POINT
| think we need to darenthings differently to tackle climate change. | do what | can a
about the rest.
OWaste nothatwasnti mpart ant . You shoul d
using.
| think | do more than many people to be emi@ibnfriendly, but I think it would be harg
up some things, like flying.
| think climate change is a big problem for us but | can forget to keep an eye on ho
electricity | use.
| would like to do more to help the envirommentlium not sur e what
|l 6d |li ke to do a bit more to help the
change too.
I dondédt know much about <climate chang
compared with ethhings in my life.
Maybe theredoll be an environment dll 6 di Honestly
living my life the way | want to. Disengaged

Q14 Which of these shops do you ever use to buy clothes for yourself?

Q15 And which of these shops would you never user to buy clothes for yourself?
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Q14 Q15
Next 1 1
Primark 2 2
BHS 3 3
Marks & Spencer 4 4
Topshop / Topman 5 5
Debenhams 6 6

7 7

None of these

As | explained we are conducting discussion groups on the topic of clothing.

If you take part in the first group there is a £50 thank you for taking part.

We would like around half of those who attend the first group to undertake a short
homework task and attend a second group for which we would give you another £50
I So if you attend both sessions you will receive £100 in total as a thank you.

The groups run from 6:15 to 8:30pm. Is this still something you would be interested in
helping us with?

Yes BOOK APPOINTMENT TIME
NO CLOSE
Please tick
Nottingham Tuesday 4th March Group 1
Wednesday 5th March Group 2
Thursday 6™ March Group 3
South East Tuesday 11th March Group 4
Wednesday 12" March Group 5
Thursday 13" March Group 6
Manchester Tuesday 18th March Group 7
Wednesday 19™ March Group 8
Thursday 20™ March Group 9
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Q16 Would you also agree to undertake a short piece of homework?
Yes 1
No 2

Q17 And would you be free to attend a second di
INT: Ask Relevant Area

Nottingham Tuesday 25" March | 6:157 8:30pm
South East Thursday 27" March | 6:157 8:30pm
Manchester Tuesday 1° April 6:151 8:30pm
Yes 1
No 2

Tell the respondent that they will receive a phone call from the office the day before
the group to ensure that they can still make it and to check that details in the
guestionnaire are correct.

Please fill in an invitation letter and hand to the respondent.

If respondents ask who the research is for, say it is for Defra (Department for
Environment, Food and Rural Affairs) and is about the clothes people buy and how
they maintain them as part of understanding the whole of the clothing industry.

RESPONDENT INFORMATION:
Fill out ALL the below details, and ensure correct.

FIRST NAME

SURNAME

ADDRESS

DAYTIME CONTACT NUMBER

MOBILE PHONE NUMBER

EMAIL ADDRESS

INTERVIEWER DECLARATION

I have interviewed this respondent in accordance with the MRS Code of Conduct.
He/she is not a relative or a friend.
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Signed:

Date:

Interviewer Name:

Number:
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C Focus Group Material

C.1 Focus group guide
Introduction

Welcome. Thank you for giving your time for this group discussion. It will last about
two hours and will fall into two parts 1 we will have a short break after about an hour.

The session is part of some research for about clothing. In the first part we hope you
will let us know something about how you and your households 7 obtain your clothes,
how you look after them and what you do when you no longer need them.

There will be a short break, after which we will spend around 45 minutes looking at
some practical case studies and examples, and exploring some specific issues
relating to the possible future of clothing.

There are two further elements to this research. We will want some of you to do a
short task over the next 10 to 14 and then attend a further group session. We 61 | s ay
more about this later.

We want to encourage you to be open and honest with your contributions and
feel free to disagree, but please respect the fact that other people are entitled

to hold different views to you by only speaking one at a time. Also we will aim
to enable everyone to contribute equally to the discussions.

We must stress that what you say is to be considered confidential within this group.
We are recording the discussion purely so that we have an accurate record of what
was said and by whom. The film enables the latter and will be destroyed once we
have a transcript of the discussion. Finally, no individual here will be identifiable from
any report that we produce.

Start with Icebreaker: Participants 6 groo u n d 6 , introduce selves, som
household (do they live alone or with others) and say the last time they bought a
piece of clothing, what it was and where they got it from.

6.37

Part One

Obtaining clothes

First of all, webre going to talk about buying

Setting aside money considerations, what kind of clothes would you think of as
'‘good’', and why?

[Probe to rank these influences]

More generally, does anything else influence your decisions about what are good
clothes to buy?

Prompts:

Fashion or style (perhaps you saw a celebrity wearing the item)

Brand (designer label, advertisement)

Price and quality (value for money; special offers/sales)

How long it will last (how durable it appears, will colours fade, shrinkage)

Country of origin (UK/Europe or elsewhere)

Manufacturing conditions (where it was made and who made it)
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Fabric (issues around maintenance i washing/drying/dry cleaning i and
comfort)

Treat or special occasion

Comparison with worn item (in cases of direct replacement)

Fit (how it makes you look and feel)

[Probe for differences when buying childrens' clothing]

What kind of information informs your purchasing decisions (e.g. adverts, magazine

articles, brochures, seeing new clothes on friends)?

To what extent are your purchases planned or spontaneous?

Do you always buy your own clothes? Or does your spouse or partner ever buy them

for you?

Do you always buy clothes, or are you sometimes given them as a present or
because they were unwanted by a friend?

[Probe on the nature of the informal clothes exchange economy i.e. how /where this

takes place]
6.49
Clothing use and maintenance

Next, we want to consider issues to do with washing, drying and looking after your

clothes:
What are the usual elements in your laundry routine?
[Presume: sort; wash; dry; iron; // dry-clean]
Prompt
Separate different types of items, or not?
Always use washing machine or often hand wash?
Dry clean - sometimes, rarely or never?

Launderette - always, sometimes or never?

In general, how frequently do you wash clothes? After every single use, when visibly

dirty, or does it vary according to the item (e.g. outer wear / underwear?)
Which temperature do you usually use and which is most effective?

[probe on why they hold the views they hold and whether e.g.they 6 s p o t
compensate for 30cé]

6.57
How do you normally dry clothes?
Does this vary by season?

Do you separate different materials, some for tumble drying and others for air
drying?

If you normally use a dryer -

Why do you find a need to use one?

cl eano
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Do you separate different types of material?

Do you ever think about how much money, or energy, a dryer uses?

[if in good time probe on ironing: How often do you iron? Which clothes do you iron?]
7.04

Do you, or someone else in your household, ever repair clothes?

If yes i in what circumstances?

Prompts

Generally only in emergency situations

Routinely, to look after what | own and save
money

Occasionally, to preserve a loved garment

If you do not repair clothes, what deters you?
Prompts

Lack of skill / experience

Time and effort

Lack of equipment (sewing machine,
needle)

I t 6 s noiti 4$adacheapito réplace
them

[Show a repaired garment here if possible]

Now please think about other people i What kind of people repair clothing? What
items do they repair, and how often?

Prompts
Older people

People who are 'time rich / money
poor'

People who are 'good with their
hands'

Mean / tight people
7.12
Clothing longevity
Now wedre going to move on to think about how
What influences how long you keep a piece of clothing?

Prompts

Whether the material still looks good (cf. fading)

Type of clothing item (whether leisure or special
occasion)
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Changes in body shape (no longer fits)

The style / fashion is still OK (design)

Lack of storage capacity (wardrobe/drawers)

Amount paid for it

Emotional ties

Cheapness of replacement

[Probe to see if fast fashion is a problem]
7.16

[One wearing]l expect weodove all got our favourite

comfy jumper or those useful jeans), but what about the reverse: Have you ever
bought clothes and worn them only once or twice? If so, why?

Prompts

Cheapness

Careless buying

Special occasion
purchase

Quickly out of fashion

[Probe reaction to discount retailers such as Primark,Matalan]
7.20

Thinking about items that you have had a long time, are there any for which you've
taken special measures to extend their life?

Prompts

Altered them or reused the fabric

Dyed them (stained or faded)

Re-purposed it (e.g. re-use for gardening,
decorating)

7.23
Disposal

Finally, before we break, what normally makes you decide when you have finished
with an item of clothing?

Prompts

Worn out (holes, unstitched)

Looks old or faded

Out of date (no longer in
fashion)

Doesnoét fit

Bored of it
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7.27

What sort of clothes do you put in the rubbish bin? What do you do with other

types?
Prompts

Give to a charity shop (e.g. Oxfam)

Give it to a jumble sale

Put in a clothing recycling bin/bank (e.g. Salvation
Army)

Give it away to a friend or someone else?

Sell it on eBay (or other similar outlet)
Sell it at Car Boot Sale

Go to a clothes swap party

[Probe for differences between childrens' and adults' clothes]
[Probe for barriers to re-use and recycling]

Do you ever use clothing to a secondary use, for rags or to make something?

7.32; stop for BREAK until 7.40
Part Two

Gauging prior knowledge of sustainable clothing

We now want to address what s ome

peopl e

Wh e g o & didihing is defined in the context of environmental or social concerns,

what does this make you think of?
[Elicit all spontaneously offered]
7.45

So, leaving aside the effect of clothes on the person wearing them, what wider

impacts do you think clothing might have?

Prompts

Energy use in manufacture, importing items

Energy use in laundry (washing, drying)

Use of chemicals / pollution (cf. organic)

Water use (in growing crops, in laundering)

Ethical production overseas (fair trade issues such as child
labour)

Synthetic/finite materials ( c f . énat ur al 6

f

Waste

Provides jobs

Uses material from recycled sources
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How, or where, have you found out about these impacts?

Have any of them ever influenced you into buying clothes that might be described
as sustainable?

Increasing numbers of clothing companies are offering items described as ethical,
while charities and NGOs are also responding to the environmental and social
impacts of clothing (in production, manufacture, trading and disposal). Are you aware
of any? If so, which ones?

Prompt for
Fringe (specialist and campaigning)
Mainstream (MnS, Tesco, Topshop)

Have you heard about these impacts but not been influenced by them when buying
clothes?

[Probe to see if deterred by sacrifice, disinterest, higher cost or inferior quality]
7.55
Sustainable clothing - definition

Wedbd | i ke to clarify what weitimtbeskay aleaythat hat wor d
we will be investigating in the last part of this session. Literally it just means whether

or not something - a product or a process - can carry on or be kept going. It is used in

relation to the Ori ghtreesensed. wrongs6 of <c¢cl othin

The most familiar relates the physical environment i global warming is probably the
aspect of sustainability in general that is most often in the news. Often people think
environmentally friendly behaviour means recycling, but it is also about the amount of
energy we use in everyday life, using up scarce resources and pollution.

The other senses of the word are economic sustainability T businesses need to be
profitable T and social sustainability i creating strong communities by using peopled s
skills and treating people fairly.

Case studies and discussion of examples
Introduction - show Katherine Hamnett video
In this section we are going to explore some current issues relating to clothing.

Show http://search.bbc.co.uk/cgi-
bin/search/results.pl?scope=all&edition=d&tab=all&recipe=all&g=hamnett

8.00

Katherine Hamnett clearly believes that our behaviour influences the environmental
and social impacts of clothing. What do you think of what she was saying?

[assistant to hand round cards while group is discussing video so each group of 2 or
3 has a set]

8.05
6Clothing issues and our | ivesd cards

Each group of participants discussesonecardi not e t hat O6éLaundry habit:
double sided

8.10

Each group summari ses t he Oadteyhbvieng i ssues and
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considered. Distribute clothing samples where indicated below, thereby introducing
companies now addressing sustainability issues.

Card 1/ Laundry habits

Point out the energy consumption in laundry figures (from the T-shirt case study in
OWel dressed?06) . Follow up with information
saving of changes to the way people use dryers.

Probe for acceptability of washing at 30 or less often

Probe willingness to sort washing to minimise tumble dryer use or avoid it.
[ilustrate with Arielévas h at 306 advertisement Note that
Card 2/ Changing what we buy

Probe level of concern for ethical dimension of clothing impact.

Probe willingness to look for ethically labelled clothes and pay more.

[illustrate with Gossypium, Little green Radicals, Smedley jersey, Stuart and Brown
Crepe Ruffle, Sainsbury shirt, Delforte Denim Jeans and Makepieces amp | es €]

Card 3/ Reusing and recycling clothing
Probe willingness to use clothing recycling schemes.

Probe for acceptability of smaller range of textiles and of novel clothing designs
e.g. new erhan thfea éradwid.e d 6

[illustrate with Patagonia, Hemp etc. fabric swatches and Amoosi sample]
Card 4/ Longer lasting clothes

Probe for price/ quality attitudes and willingness to change behaviour (buy
better/fewer).

Probe for influence of fashion on attitudes to replacement and second hand.
[illustrate with Oxfam e x a mp | e a ®PrndarkaMatslan vs ?]
8.24

Do any of you think you might change what you do around clothing, now you know a
little more about some of these issues?

8.26

Before we close the discussion, do you have any further comments?
8.28

Conclusion

Thank you for your time and your helpful contribution. This research is being
undertaken to inform the work of a government department, Defra.

As mentioned earlier, there are two further elements to this research and we would
like some of you to do a short home-based task and attend a further two hour group
session in 10 to 14 days, for which you would receive an additional incentive
payment.

Before you leave we want to give each of you your incentive payment for today and
find out whether, if invited, you would be willing to take part in these further stages.

[Phase 2 participants will be notified by phone and pack sent by post to address
given] Close at 8.30 prompt
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C.2 Focus group information cards

Longer lasting clothes

We can reduce the environmental impact of clothing by keeping

clothes for longer.

- We could buy clothes of higher quality and be willing to pay a little extra

- We could buy new clothes less often
- We could mend clothes more

- More clothes could be bought second hand

- Clothes could be designed to be repaired- collars and cuffs could

be easy to replace

Changing what we buy

We can reduce the human impact of clothing production by buying

organic and fair trade clothes.

According to the World Health Organisation 20,000 people die in
developing countries per year from poisoning by pesticides, much of

which is used on cotton crops.

- We may have to pay a little extra for clothing that is organic or fair trade

- They do not have to look different

y%SOC/,q I

XX

N

FAIRTRADE
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Changing laundry habits

We can reduce the energy impact of looking after clothes by changing our habits.

We could do this by: Changing how we launder a cotton
t-shirt can reduce CO2 emissions:

- Routinely washing clothes at low 5
temperatures

- Avoiding the use of tumble dryers

- Separating cottons and ‘synthetics’
in the tumble dryer

- Washing clothes less often

@

E

CO2 emission

8

o

wash at 40C low temp and air dry

(Well dressed? 2006)

Recycling clothing

We can reduce environmental impact of textile production by recycling
clothing and reclaiming the fibre.

It would mean noting what fabric our clothes are made of and how
they can be recycled.

Recycling could be helped by:

- Sorting clothes when they’ve reached
the end of their lives, like with paper .
and bottles. ‘

so they can be taken apart easily e.g.

- Clothes being constructed differently
easier removal of buttons and zippers .




C.3 Focus group clothing samples

Samples were donated from a range of stakeholders, including both budget and
premium products made from sustainable fibre, as well as items made from
recyclable polyester and from reused fabric. These were supplemented by items
sourced from the second hand market.
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C.4 Focus group coding scheme

Coding structure / Number of instances coded

OFreed codes:
Code title
Children's clothes
Country of origin
Feeling of clothes to touch
Feeling right - clean & comfortable
Feeling right - self
Information i education, media etc.
Life stage and generation
Patagonia
Role and clothes
Scepticism - of profiteering

Synthetic / natural

0Treed codes
Acquiring
Buy - Charity shop
Buy - planned vs spontaneous
3
3
3
3
Buy for brand i designer
Buy for brand i shop
Buy for convenience
Buy for design features
Buy for fabric
Buy for fashion
3
3
3
Buy for Fit
Buy for newness
Buy for others
Buy for price / value
3
3

Buy for sustainability

Buying and selling online & mail order

Number of instances coded
27
26
27
18
86
115
41
25
18
32
24

6

9

Buy - gendered ways of shopping
Buy for special occasion

Buy for whim - careless - mistakes
Returning goods

27

30

7

22

14

57

Fashion - classic

Fashion - combining

Fashion - fast

29

19

17

26

Buy for low price

Buy for price and performance

17
25
30

15

26

34
12

17
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Fast turnover of clothes

Fun of clothes shopping

Quality of clothes

3

Shop service

Swapping i sharing

Buy for quality
6
16

11
35
39

Using

Altering clothes 28

Laundry 10

3 Airing to freshen 7

3 Dirt 24

3 Dry cleaning 7

3 Drying 5
33 air dry
33 tumble dryer
33 tumble dryer cost

3 Family 5

3 Frequency 58

3 Hand wash 16

3 Ironing 9

3 Launderettes 16

3 Positive habits 3

3 Separating for laundry 29

3 Size of load 2

3 Spot cleaning 12

3 Temperature 60

Longevity 103

3 Dyeing clothes 6

3 Longevity - Repurposing Clothes or fabric 36

3 Longevity - Value for Money 15

3 Repairing clothes 87
33 Repairing clothes - cost
33 Repairing clothes - fit
33 Repairing clothes - generation
33 Repairing clothes - skill

Disposing

Disposal i bin 48

Disposal - Charity - second hand 63

Disposal i cheap 9

Disposal i motivation 23

3
3
3

Disposal - motivation - fashion
Disposal - motivation - fit

Disposal - motivation - storage - sorting

32
17
30

17

© © w
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3

Disposal - selling car boot etc.

Disposal - sharing - swapping

Sustainability
Big stores
Changes in behaviour
3
3

Conflict between sustainability ‘goods'
Cost of sustainable clothing

3
3

Design and designer

‘Distance’' not my business
Dyeing and chemicals

Energy use

Fair trade

Ignorance of issues

Information about sustainability
3

Laundry impact

Opportunities - Fashion & brand
Opportunities for intervention

3

3

Opportunities to buy

Organic

Power of one

Recycling fabric and fibre
Recycling non fabric or fibre
Samples - negatives & scepticism
Samples i positives

Scepticism - general of sustainability

Spontaneous knowledge

N N N W W W W W W WX

Disposal - motivation - worn out
20
25

10

40

will change
won't change
5

12

price OK
too dear

5

14

3

7

52

46

11

Information influencing action

11

13

37

consumer power
trust in interventions
10

23

8

45

3

65

45

20

69
biodegradeable
carbon footprint
durability
environmental pollution
fibre type

labour conditions
lack of knowledge
maintenance
organic

recycled

23

22
17

49

6

12
11

o b P b

22

11

47



48



D Diary Task and Wardrobe Audit

D.1 Segmentation analysis of diary task and wardrobe audit

This appendix contains a supplementary description and discussion of the results of
the diary task and wardrobe audit dat a
relates to the sections of the main report under the following headings:

Reflexivity and Changes in Attitudes

Feelings and justifications

Motivation

The number of participants in each segment was as follows:
S1 3

S2
S3
S4
S5
S6
S7
Total 29

g ~ 001 W A~ O

Reflexivity and changes in attitudes (5.3 in main report)

The degree of reflexivity demonstrated by participants was variable, both within and
across segments, and not all of them exhibited changes in their attitudes and
behaviour. The section below considers the nature and degree of reflection on their
actions exhibited by participants in each of the segments.

Segment 1 - Positive Greens

One particularly reflexive Segment 1 participant (P22:F) indicated that she changed
her routines by starting to use a biodegradable washing powder, trying to avoid using
the tumble dryer and looking for fair-trade clothes. Evidence of her reflection on her
practices included her explaining why she washed at 40 or higher. She added:

fil have realised | don't really know how 'hot' these various temperatures - 30, 40 and
60 - actually feel to the hand.o

She discussed how she tried hard to dninimise the use of the tumble dryer and the
iron' and stated that since the focus group she looked at the care label of her
favourite 'work' top and noticed it says 'think climate, wash at 30', adding 'l will be
doing that from now on'.

It is harder to gauge the changes in behaviour of the other two Segment 1
participants, as neither were so reflexive that they discussed their previous practices.
One (P61:F) mentioned possibly changing her wash temperature and noted the
impact her actions have on the environment. The other (P32:M) reflected upon the
impact of his actions upon the environment.

Segment 2 - Waste Watchers

These participants6 r es pglangedcatitudesor gractieest a s k

was mixed, though most of them appeared to engage in some reflection. For
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example one (P68:F) mentioned the environment when the diary question asked for
it. However this seemed more of an afterthought than a motor for changing her
practices. Similarly,,another (P7:F) gave a perfunctory mention of the environment in
the wardrobe audit. Another (P64:M) indicated on every sheet that he always
reflected upon his environmental impact, although there is not accompanied by
evidence of any change in his behaviour. One individual (P53:F) was reflexive about
her practices and was more clearly influenced by participating in the research. She
detailed specific changes in her behaivour, for example:

removed the jeans | had only worn once,

She also discussed the impact the weather had upon her need to use the tumble
dryer.

Segment 3 - Concerned Consumers

Two Segment of the four 3 participants (P14:F and P38:F) showed no evidence of
changing their behaviour and no reflection on their actions. By contrast, another
(P2:M) changed the temperature he used to wash dark colours from 40 to 30 and
whites from 60 to 40 . He reflected on his actions, commenting on whether actions
including the tumble dryer as well as wash temperatures, were useful for the
environment. Similarly, another (P73:M) always reflected upon the impact his actions
have on the environment. He discussed not using his tumble dryer and buying
organic cotton, but it is not clear whether he would have done this before the
exercise or if it is because he is only now aware of his impact.

Segment 4 - Sideline Supporters

All these participants showed evidence of reflexivity and either a current change in
practice or future plans for change. One (P19:F) did not demonstrate significant
changes in her behaviour, but wrote about planning to use the tumble dryer less in
future. She was reflexive in that she was aware of the impact of her actions, writing
that although clothes she goes out in will only get a ‘couple of hours wear' she will
still wash them and use the tumble dryer but this awareness did not seem to show
itself in changes to her behaviour.

Another (P89:M) demonstrated a change in his behaviour, planning to do one wash a
week instead of two. This was the only indication that of him being reflexive and
appeared to result in an actual change his behaviour.

By contrast, another participant (P59:F) reported more instances of reflexivity and
change in respect of many aspects of clothing. She was

0 very impressed that washing at 30 does the job just as well as at 50 if the clothes
only have everyday soiling. . 0

and mentioned that she is more generally aware so that she notices fair-trade items
of clothing that she would not have seen before when shopping. She reflected on
practical concerns when thinking about new purchases (e.g. ‘where to shop, how
much pay, where they are made') and questioned whether she buys too many new
clothes. She indicated that the process of change is already taking place and refers
to future plans, writing about future purchases and how she will buy different things
such as organic materials. She questioned things she had not known about before
and noticed a tag on an item that indicates that it was made of '40% post-consumer
recycled material' and stating 'please reuse again' - which she now plans to do. She
reported that she now only tumble dries for 60 minutes rather than 90 minutes and
for the future she suggests

0 heed to try washing my favourite clothes at 30 and using the tumble dryer less in
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order to reduce the C0, emissions.0
Segment 5 - Cautious Participants

The responses from the 5 participants in this Segment were mixed, ranging from
showing no sign of reflection or evidence of change to some politicised and aware
comments.

One participant (P54:M) showed no sign of reflecting upon his actions and the
environment or of changed behaviour. Another (P65:F) showed a clear awareness of
the ways her actions impact upon the environment but it is unclear how much her
behaviour has changed as she does not detail her past actions. Similarly, a third
(P44:F) does not show any evidence of changing her behaviour, but did reflect upon
the environment, as, for example when she bought two cotton tops that were not fair
trade, writing that while this was 'not great' it did not inhibit her.

Other participants had a different overall response. One (P43:M) was reflexive,
showing a definite awareness of every action and how it might be detrimental to the
environment. Although this apparently did not significantly affect how he felt about
the issues there was a clear change in his behaviour. On the first day he washed at
40 and noted that he was aware that this uses too much energy but by the end of
the week he was washing at 30 .

Another (P3:F) showed deep reflection and a change to her practices. She wrote that
she had read all of the information cards that came with the pack and had taken heed
of discussions of the focus group. She was clearly committed to changing her
everyday practices. She reflected on issues of which she had already been aware
and on others she was not aware of (e.g. the amount of energy saved by reducing
washing temperature). She has also started to question where the money she
spends on tops goes. She used to wash coloured items at 40 and now does them at
30 . She also reduced the temperature for whites from 60 to 30 but because they
were not clean enough she now washes them at 40 as a ‘compromise’. She did not
buiy any new clothes, but instead was 'wearing what | already have', adding that
‘when | do need something | will buy organic or fair trade'.

This participant had clearly been politicised by the focus groups as she called for
action by the government, writing that she is sceptical of advertising messages and
wants 'scientific' facts about what she can do, emphasising the role of information in
changed behviour.

Segment 6 - Stalled Starters

Two these four participants (P34:M and P47:M) showed no obvious sign of reflection
or change. Although the latter indicated that he is aware of potential environmental
impacts this does not affect his feelings or his actions. Another participant (P45:F)
showed awareness of the environment in that she always mentioned the impact of
her actions, but it is unclear whether she changed her practices. Only one participant
(P16:F) indicated that she has reflected on the issues. She used to wash towels at
90e but 60er iweads ha, a n d used te dochalfdoads $he waited until she
was able to do a ful/l | oad, me nt i onressng
timed In addition she wrote that she had bought a new item in a 'natural fabric'.

Segment 7 - Honestly Disengaged

The five participants in this segment were divided between two (P83:M, P41:M) who
showed no sign of reflection or change in behaviour, and to two others who did. One
of these (P71:F) did not appear highly reflective and, like several participants in other
segments, mentioned the environment but not as a motivation for her behaviour.
However she indicated that she changed her behaviour by washing on a shorter
cycle. Another (P6:F) wrote that she is starting to understand how some practices
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she already engages in (such as mending) are also beneficial to the environment.
She mentioned changes in terms of her future plans. She used to buy 'lower quality
cheap clothes', but now she plans to buy less fast fashion clothing and more 'organic
and fair trade clothes' and organic cotton items in particular.

Feelings and justifications (5.4 in main report)

The participants offered a range of rationales for their actions, some of which
related to the practicalities of running a household, some to the relationship of
their actions to standards of behaviour which might be ethically related or to
do with expectations of cleanliness.

Segment 1 - Positive Greens

One of these three participants (1:22:F) justified her actions in terms of 'need’,
practicality, children and levels of dirt:

fnothing was really dirty so | felt confident to wash at 30.0

S h e us avden tblels were included. She wrote about her frequent washes as a
need because there are 'so many dirty clothes'. She used a tumble dryer to finish off'
items that had been on a line. Her practices affect her feelings - she mentioned being
'pleased’ when she buys fair trade but also 'disappointed at the limited choice'. She
seemed overburdened by washing. On one day in the week she did not do any
washing when she had a friend over, and commented

firaking a day off from washing is always a risky business in my house - | will pay by
having to do several |l oads onodoone day! ¢é |

She attempted to look for organic products for her son: 'l think the high street has a
lot to do to bring these issues to the forefront and give people real choice'.

The other two participants did not mentiona ny 6 g o o deklings aboud theard 6
practices, (although one commented that his mother felt bad!), however, both offered
some justifications. For example, one (1:32:M) said when he washed clothing at a
higher temperature that it was 'needed’ because it was a mixture of whites and
coloureds. The other (1:61:F) stated that she did regular washes as she hated having
dirty clothes dying aboutd

Segment 2 - Waste Watchers

Two of these five participants (2:68:F, 2:7:F) did not discuss their feelings. One
(2:53:F) suggested she 'had to' use radiators, when she had lots of washing and it
was raining. Another (2:64:M) described using a tumble dryer as 6 blrasdeking to
justify the quantity of washing he undertook, he stated that all items were only worn
once and this allowed them to be washed at 40e

The most pronounced response in terms of feelings was from participant (2:15:F)
who felt ‘terribly guilty for not investigating the impact of cleaning’ and wrote that she
had been &elfish and lazy'. Her justification showed ambivalence, discussing what
'needed to be done' and balancing her small actions against the bigger picture. Thus
when she did a half load she then compared the water saving with the amount
wasted through washing cars, poor maintenance of water pipes and other causes.

Segment 3 - Concerned Consumers

One of these four participants (3:2:M) 'felt good' when he washedat30e and wr ot e
that he wished he did not have to use dryer. He justified his actions on the basis that

he lived in a flat without a garden and in the absence of a washing line 'had’ to use

tumble dryer.
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Another (3:14:F) did not express any feelings, but justified her drying methods by
explaining that a broken wrist meant she was unable to peg clothes on a line, while a
third (3:73:M) stated that it ‘felt good' when he did not use dryer, 'felt bad' when he
used it and that he felt 'good' about buying organic cotton t-shirts. This participant did
not attempt to justify his actions. The fourth participant (3:38:F) neither expressed
feelings about or justifications for her behaviour.

Segment 4 - Sideline Supporters

One of these three participants (4:59:F) stated shewas &6 g | a dhé didham action
that was good for the environment. Generally, she did not try to justify her actions but
was very reflective, asking herself lots of questions and aware that she was unsure of
answers to questions such as where clothes are made. When she did a 50ewash
she said

d felt I should have tried a 30 wash but would still have to use tumble dryer because
of bad weather - or will | always make an excuse?'0

The two other participants did not justify their actions or express any emotions.
Segment 5 - Cautious Participants

One of these five participants (5:3:F) indicated that she felt very pleased when she
takes a step that benefits the environment and makes her clothes clean. She wrote
that she was 'disappointed' when she did a white wash at 30eand, despite using
Vanish and Ariel Bio, the clothes were not clean. She did not try to justify her actions.

Another (5:54:M)f el t 6sl i ghtly s eathdtuntble dryebissah j usti fi ed
‘everyday household item'. Other participants expressed no specific feelings about

their actions, but still sought to justify them. One (5:43:M) justified using a tumble

dryer by writing that he knows that line drying would be less 'power consuming' but

‘'unfortunately due to weather conditions, this is not possible'.

Another (5:44:F) wrote in a resigned tone that doing washing and using the dryer
'had to be done' as she had 'no choice' and discussed dirt, having children and other
factors that influence what he does. A third (5:65:F) wrote that she bought a new
dress as 'l haven't bought anything new for a while', indicating the importance of
newness for clothes purchase.

Segment 6 - Stalled Starters

None of these four participant expressed feelings of guilt or joy in respect of their
actions apart from one (6:45:F) who expressed slight guilt over using a tumble dryer
which she regarded as decessaryd Similarly none of the others felt a need to justify
their actions apart from the same participant, who wrote that she needed to do a lot
of washing due to the amounts of clothing used and referred to the weather as a key
factor for drying.

Segment 7 - Honestly Disengaged

These five participants neither expressed any emotions, nor indicated that they felt
the need to justify their behaviour, with one exception, a participant (7:41:M) who
used a high temperature as 'sports clothes were also washed'.

Motivation (5.5 in main report)

A majority of participants appeared to have been influenced by an awareness of

environmental impacts, although the extent to which their behaviour changed also

seemed to vary. For some the environment was a core concern and for others it was

a factor that affected only certain activities, such as the temperature used in washing

clothes. The nature of participantsdawnvironme
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clear. Many referred to saving energy, though without mentioning climate change,
and some referred to waste.

Segment 1 - Positive Greens

There is a clear difference between these three participants. One young man

(P32:M), aged 20 and living with his parents, showed awareness of (for example) the

fact that higher temperatures 'use more energy', but this did not seem to impact on

his behaviour. He had not owned any of the items in his wardrobe for long, and

planned to keep them for a maximum of two years. He wrote aboutt hleok@® of each
item and described them as 'confidence boosters', underlining the relationship of

clothes to self identity.

In contrast, a woman (P22:F) aged 45 and living with her family showed concern for
the environment but had to try to balance this with the high amount of washing she
does for her children and with the aim of making the clothing last. She provided an
example of her environmental commitmen when buying clothest:

AVhen buying the bodysuits | specifically looked for fair trade organic cotton.o

At Marks and Spencer she found some sustainable clothing that was 'reasonably
priced' but was disappointed at the choice. She searched on the internet and found a
greater variety of fair trade items but they were too expensive. On another occasion
she tried to buy fair trade clothes for her son, but there was a lack of choice of
clothes for boys, and her son has 'very firm ideas of what he likes'.

The majority of washes she did were for her children and she expressed clear

concerns over being practical, leaving clothes to be dried the next day if it was

raining. Shewr ot e her act i on dtems af clothing times 'need irording,e e d 6
or 'l needed to do an extra wash'. More positively, she mends clothes for her son so

that he will 'get more wear out of them and | will not need to buy him another pair'

yet. Thrift is evidently a motive here, and again when she discussed buying a shirt for

her son that was substantially reduced in price.

Similar attitudes resonate when she talked about the clothing in her wardrobe. She
discussed all three items selected in terms of 'careful washing'. Items are bought for
‘functionality’, as a housewife, useful for 'wearing round the house and when breast
feeding', 'practical' and 'getting my money's worth in the pounds per wear
calculation'.

The same sense of practicality and an attempt to preserve the life of clothing is also
seen in another woman (P61:F), who is aged 60 and living alone. She shows
environmental concern, noting that 30eis fine to keep clothes clean and is good for
the environment and herself as it saves 'energy and money'. She put Vanish in with
towels to allow her to continue washing them at this temperature. Although living
alone, she does regular washes to avoid anything getting 'too dirty".

She was also clearly motivated by sentiment, repairing some gloves as she ‘feels
sentimental6éabout them because it was one of the last things her husband bought
her before he died:

d repaired the right hand thumb which had worn into a hole'. [As a result] 'l have
preserved the life of these gloves and my memories.o

This same desire for longevity was shown when she wrote with real fondness about
the clothes in her wardrobe. All of the items are ones that she 'loves'. They 'look
good' and 'suit my figure'. She washes her everyday and work clothes after a couple
of wears and the 'special’ one rarely. She wrote that she will stop wearing the
evening dress when it is 'out of fashion'. She did not mention the environment in
connection with these clothes, though she discussed repairing the jumper.
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Segment 2 - Waste Watchers

A variety of responses was again evident, ranging from not mentioning the
environment through seeing it as one factor among many to knowledge of it changing
apersonds Vvi ews.

One woman (P7:F), aged 18 and living with her parents, did not see the environment
as a concern, and her understanding of the issues seemed somewhat vague. She
mentioned that she has bought clothes made of polyester and elastane that are
'‘probably not good for the environment', unlike cotton which she believe is 'ok'.
Despite this, she would still buy the items again because they 'é made me feel so
great'. She is motivated by looking and feeling good in clothing, as wel as being
‘comfortable’ and 'cosy'.

A man (P64:M), aged 62 and living with a spouse or partner, showed more concern

for the environment, stating that when he washes at 40ehe is saving energy. He

commented on the environment for each act of laundering, although the focus on

temperature was always the same. He was also concerned about the effectiveness

of different temperatures for muddy rugby clothes - he made his son stand fully

clothed in a shower before washingthem.He wr ot e t hat tilhhss 6smartdé cl
wardrobe are cleaned once a month while the others are washed in a machine

regularly. They were discussed in terms of comfort, or the in the case of the special

item in terms of 'smartness’' making no mention of the environment.

Similarly, a young woman (P53:F) aged 21 and living with her family, indicated that
she did not do the washing one day when it was raining in order to avoid using the
dryer too much, motivated by a desire not to use too much electricity. She discussed
all of her wardrobe items in terms of how they looked.

A lone parent (P68:F) aged 33 mentioned the environment when stating that she
washes at 30eas it 'reduces CO, emissions', and is better for clothes, and also as a
side effect of giving clothes to charity shops. She gave old clothes to

fifla] children's cause' [ because]
situations and environments.o

ités a good

She also mentioned that she did not like to ‘waste good quality clothes'. On the other
hand, she explained that when she bought tops she

adidn't think about environment - just thought they looked nice to go out with friends
and checked they were machine washable . .0

She used atumble dryerforc hi | dr en ds ahdenveareasd pgamds as o r

she likes the way clothes ‘come out soft and smell nice and fresh and dries well', but

she is aware of its cost and possible damaging effect on clothes. Shewr ot eitst hat 6
expensive', however, and uses it sparingly to 'keep costs low' and she fears that it

will 'shrink clothesd

An older woman (P15:F), aged 61 and living alone, is the only person in this segment

who showed a strong concern for the environment, questioning, for example, the

excessive use of water, the polluting effect of bleach and the effect of high

temperature on energy use. She nonetheless still uses high temperatures for tea

towels in order to 'kill mites'. In her wardrobe she has a casual skirt which she

washes after a couple of outings. It was a 'bargain’, which she considers important

now she is retired, lives alone and is self supporting. She also described a former

work skirt, which is machine wash, 'flatteringd  auseaful’. &he has started to

guestion the origins of the materia, however, r eumanmworkers@ t o t he O

Segment 3 - Concerned Consumers

Two of these four participants demonstrated no concern for the environment but may
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have been taking pro-environmental actions for other reasons. One woman (P38:F)
aged 42 and living alone discussed an item she repaired, but cited practical rather
than environmental reasons for doing so, saying she did it to 'keep smart appearance
and maintain continued use/wear of item'. She disposed of clothes to car boot sales
so that 'others will get wear and enjoyment out of item and make money at car boot
to buy more clothes'. In discussing her wardrobe clothes, she described the items in
terms of the 'fit' and self-consciousness over her body size and looking 'fat’. She did,
however, mention wanting her clothes to last and stated that she looks after all her
items.

Another woman (P14:F) aged 35 and a lone parent, similarly made no explicit
mention of the environment. Instead, she discussed her children and buying clothes
that last. For her wardrobe items, she wrote that her attitudes have not changed. She
discussed items that she loves, such as a favourite t-shirt given to her by a band
member. For each item she takes care to ‘follow care instructions' on the label.

Two other participants did discuss the environment. A young man (P73:M) aged 21
and living with his family, mentioned the negative impacts of using a tumble dryer
and his desire to buy organic cotton. He stated that he thinks that organic cotton will
'last longer' and discussed how fixing his jacket will save him money. Among his
wardrobe items, he would only repair his ‘going out' item, the denim jacket. The
others were 'cheap’ and although he takes care to keep them clean, he does not
expect them to last as long.

Finally a man (P2:M) aged 30 and living alone also discussed the environment,
primarily in terms of low washing temperature. When he mentioned giving clothing to
charity shops, which is something he has done for 'many years', he did not highlight
the environmental benefits but his motive was to help 'other people'. He described
the chosen items in his wardrobe, all of which he has owned for a while, in terms of
comfort, being smart and feeling good. He planned to wash two of the items less
often, including his jeans, but he can not change how he cleans the suit, which
requires dry cleaning.

Segment 4 - Sideline Supporters

All three individuals discussed the environment to some degree, although for two of
them it is not a primary concern. A young woman (P19:F) aged 21 and living with her
family discussed washing at 30eto 'save energy’, but also mentioned that she
washes items that she has only worn for a couple of hours at the weekend. She
knows this is 'wasteful' but does it anyway. Her behaviour is motivated by wanting a
variety of clothing for the weekend from which to choose and a desire to look good
and be comfortable. When discussing the items in her wardrobe, her jeans and
@oing outdtop, she mentioned that she washes them almost every time she wears
them.

A man (P89:M) in his early 50s and living alone also showed some concern for the
environment. He avoids doing half washes, although he still washes clothes after one
wear. He is motivated by practicality, time saving (wishing that he did not have to
iron), comfort, looking smart for work and wearing clean clothes. He wears a clean
white shirt every day to work and comfortable tracksuit bottoms at the weekend, and
will wear them until they fall apart. His attitude to washing is very routinised, always
washing on a Friday and ironing on a Saturday. Each of the items he picked from the
wardrobe is machine washable.

In contrast, a woman (P59:F) aged 30 and living with her spouse/partner and children
indicated that environmental concerns are now very important to her. She discussed
her concern over landfill, CO, emissions, and buying organic and fair-trade, although
her concern for the environment is always balanced with other concerns. For
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example, when she repaired an item she says that she would have done this anyway
'regardless of my new awareness of recycling'. She is 'looking forward to better
weather and using tumble dryer less'. When she gave baby clothes to a friend she
was pleased because it means 'less landfill and less needless expenditure for my
friend'. Being practical is also a concern, as she is balancing he environmental
concern with looking after her family; she wants to persuade her husband to buy
organic and fair trade. Her choice of clothing in the wardrobe audit were all items she
has had and will have for a long period of time. She discussed them in terms of being
‘comfy’ or 'looking good'.

Segment 5 - Cautious Participants

Two of the five individuals mentioned the environment as a motivating factor. One
(P65:F) aged 24 and living with a spouse/partner discussed ‘energy saving products
and methods' She used a 'low temperature' and Lenor concentrate (on the grounds
of less packaging and dorry loadsé, and when she dried clothing, she used a hand
maiden. She does still balance this with other factors, as when she bought herself a
new dress, instead of wearing something she already had, as she 'enjoyed treating
myself' for a 'night out'. Similarly in her wardrobe choice (jeans, sports top and a
dress to go out in) she washes each item after one wear and stressed the importance
of the 'look’ and comfort.

A second (P3:F) participant, a middle aged lone parent, also stated that the
environment is a significant factor in her behaviour but she balanced a desire for
clothes to be clean against washing at a low temperature. The clothes in her
wardrobe include jogging bottoms that used to belong to her daughter and which she
described as 'practical' for hanging around the house. She also mentioned a cotton
shirt that she wears for work, saying she would buy an organic cotton replacement
when it wears out.

Two other individuals showed environmental awareness, but it did not appear to be a
motivating factor in how they behave. A young man (P43:M), aged 23 and living with
his family, stated that when he used a tumble dryer he had

0 no.real feelings towards my actions, [ i faidlyssiandard practice, no real
considerations towards environmental concerns.o

He is motivated by what is "easier' and 'convenient’, mentioning that he threw socks
out rather than use recycling banks. He positively denied any environmental concern
when buying certain items where price is the deciding factor:

AiWhen buying trainers | have no considerat.i
I i

n
my main objective is to find something I e

~ O

His chosen wardrobe items were all machine washable and he planned to keep them
all for a couple of years. He did not discuss them in relation to the environment, but
referred to the special item being 'well made' and 'trendy’ and the others being ‘warm
and offering 'value for money'.

Similarly, a young woman (P44:F) aged 26 and living with a spouse/partner and
children mentioned the environment, but again it does not seem to be a factor in her
decisions. She is more influenced by her children getting muddy trousers and
wearing through their jeans. She wrote:

oBeing one of a busy family of four with two vy
cannot be kept to a minimum when food etc are spilt on clothes. Have no alternative
for drying clothes whilst weather remains col d

Finally a man (P54:M) aged 21 and living with his family made no mention of the
environment and discussed his behaviour mainly in terms of convenience. Among his
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wardrobe items his work and casual wear is washed at 40e ahnids o6speci al 6

hand washed. All are items that he has owned for a long time and he planned to
keep.

Segment 6 - Stalled Starters

Three of these four individuals discussed the environment, although often in terms of
a loose awareness of it, or tangentially. One woman (P16:F), aged 50 and living with
a spouse/partner, commented upon it on several occasions. However, it is not a
strong enough motivation for her to question the clothing in her wardrobe, which was
judged by whether it makes her 'feel good' or ‘feel smart'. Another individual (P47:M),
aged 29 and living alone, discussed the environment in a very detached manner. He
wrote that he understands that lots of water is used and 'imagines' that there are
issues with the washing powder in terms of manufacture and using energy to heat
radiators on which to dry clothes, but these concerns do not impact upon his
behaviour. Discussing his wardrobe he mentioned a jacket that is dry cleaned and
other items that are machine washed, but without reference to any environmental
concerns. Instead he discussed looking 'smart', suggestjng that he looks 'very
handsome' in his jacket and discussing other items in terms of the memories they
evoke.

A woman (P45:F) aged 43 and living with a partner/spouse and children also
mentioned the environment, but in terms of her awareness that using the tumble
dryer is 'bad' because it wastes energy. Her core concern, however, is the cost of he
energy bills. In discussing her wardrobe items, she made no mention of environment
and discussed colours that suit her. Of these items, only the casual item is machine
washed, the others being dry cleaned.

One individual made no mention of the environment at all, an older an (P34:M) who
is aged 63 and living with his spouse/partner. He mentioned disposing of clothes
when they are 'out of fashion' and his chosen wardrobe items were discussed in
terms of their look, comfort and fabric.

Segment 7 - Honestly Disengaged

Three of these five individuals show no explicit concern for the environment. Two are
male and live with their parents One (P41:M), aged 19, stated that he disposed of
clothes that he 'hadn't worn for over a year'. When he discussed his current clothes
he talked in terms of how they look. He did, however, show a care for the
preservation of his clothing. Thus, for example, he only washes his favourite jumper
at a low temperature or hand washes it. He wears it twice a month as it is both
expensive and takes a long time to wash.

Another (P83:M), aged 27, mentioned that when he bought a shirt it was because 'l
just liked it, felt like treating myself'. He similarly shows that he cares for the clothes
in his wardrobe. His 'special' item is dry cleaned, the casual item 'comfy' and
machine washed, while the work item is also 'comfy'. He plans to keep them all for a
long time by taking care of them. The third individual is an older woman (P71:F),
aged 62 and living alone, who when discussing not using the tumble dryer, did so in
terms of saving on electricity. Similarly she discussed her clothing not in terms of the
environment, but 'fitd comfort, practicality and the 'look'.

The other individuals displayed mixed attitudes. One (P6:F), aged 23 and living with
a spouse/partner and children, discussed the environment when she talked about the
clothes she gives away, referring to less @ollutiond However, she also discussed her
primary motive for giving the clothes away as being to 'help someone': ‘people who
can't afford expensive clothes'. Similarly, she mended clothes because this means
that she can still wear items that she likes. She discussed the items she bought in
terms of looking good and 'boosting her self esteem'.
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D.2 Diary task and wardrobe audit pack
Wardrobe Audit:

Choose three pieces of clothing from your wardrobe, one you use for leisure, one you
use for work and once you use for special occasions. Fill in a Wardrobe Audit card for
each one. You don't have to choose your favourite item - you could chocse one which
you feel positive about, one which you feel negative about and one which you do not feel
strongly about (please only choose three).

lif you have changed your mind about what you think about the item since doing this
audit, record that on the card.

Wardrobe Audit: item 3

ThiS item iS d . |describe what type of item it is, what it is made from)

which I look after by [Gascribe how you lock after it, how aften, if you bhave every altered or re-
paired it)

I have had it for ......... [years, months, days, hours, minutes]
I will keep it for.......vi..s [years, months, days, hours, minutes]
I got: Lt oM %S Swaiiiasm o Q08 st S i RGeS R RS

How often I wear it and why:

L T R T

My feelings about this item: [describe whether you like it or not - whether you think it is
a goecd item of clothing and whether you have changed your mind about it since doing this audit)
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Clothing Diary

Please fill in one of these sheets any day when you or anyone in your household:

« Washes clothes

» Mends clothes

* Gets clothes

« Disposes of clothes
* Has clothes cleaned

Try to record all a day’s activities on one card and put the same date on another if you run out of
space. Use the space titled 'reflection’ to record any thoughts you have about what you do in
relation to the sustainability issues discussed in the focus group. Refer to the information cards
in this pack to remind yourself of what the issues are.
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